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MF: ,_e do focus on be aword exg ples, cnacaanadents t asllustrate a parscular cw petency.

\
Q: PwC is an “Employer of Choice” and, according to the firm’s published material, you have 64,000
applications for 2,600 opportunities this year in your UK firm, and Canada received 30,000 applications
for 560 places. So you’re saying that one of the benefits of being an Employer of Choice is that it yields
very large applicant pools. Is there a distinction between employment brand and being an Employer of
Choice? Does being an Employer of Choice drive the high applications?
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